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Kendall Shawhan

* And her amazing Pomeranian, Echo!

« Joined the Snohomish County HMIS
Team in May 2017.

* Has worked in data/marketing
for 13 years.




Stephanie Patterson

And her amazing cat, Scout!

Joined the Snohomish County HMIS Team in
November 2015.

Work experience looks like this:
Tech, social services, tech, social services,
“soc-tech-services,” etc.




Do you remember how long Tom’s memory
was from the movie 50 First Dates?



Ten seconds!

And you have even less
time to grab your audience’s attention!

People take, on average, 7 seconds to decide if
they want to continue viewing your media.



Consumers and Discerners of Information

« According to the Stanford Persuasive Technology Lab, 46% of site visitors say a
website’s design, including font size, color scheme, layout, and site navigation, is
the #1 criterion for discerning the credibility of the company.

« According to 3M, human beings process visuals 60,000 times faster than text. This
means that within a fraction of a second, half of all your visitors decide that they can’t
trust you — purely based on what they see, and not what you say.

Source


http://credibility.stanford.edu/guidelines/index.html
https://web.archive.org/web/20001014041642/http:/www.3m.com:80/meetingnetwork/files/meetingguide_pres.pdf
https://enablewebdesign.com/makes-website-visually-appealing/

The Authority of Design...via Netflix
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You’re trying to raise funds
for a summer project.

Which do you think
iSs more engaging?

13



BE H % & 1T b & s

FILE MWESSAGE INSERT OPTIONS FORMAT TEXT

=
B & - - A
Eg
Poste B I U ¥ - A- =
Clipboard P Basic Text orl LI |
Ta... |Prnspecﬁve Danar
=1
|
Send
|
Subject | Summer Programming Needsl

Dear prospective donor,

Cur summer program is in need of the following items:
* Reuseable Water Bottles
*  Sunglasses
*  Flipflops — various sizes...




What Makes a Good Infographic?

Keep this in mind when creating:

It tells a story

It takes your eye on a predefined journey
It's well structured

It's visually appealing

It's accurate and well researched

S

Source
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https://piktochart.com/blog/how-to-make-charts-in-infographics-look-good/

Activity Time!

You have to go away on a business trip,
but your pets, Echo and Scout, need to
be fed while you're gone.

Using no words, list the steps your
pet-sitter will need to take to feed your fur babies.

Don't let your pets go hungry!
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Anyone willing to share their visual?
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Is this a data
visualization or
an infographic?




Infographics vs. Data Visualizations (“vizzes”)

Infographics tell a purposeful story to guide the audience to specific conclusions.
Data visualizations let the audience draw their own conclusions...to an extent.

Infographics are visual representations Data visualizations use charts and graphs to

of numbers, facts, events, or information help the audience comprehend aggregated,

that reflect patterns and align to a story. and perhaps otherwise “dry,” data.

» Best for telling a predefined story » Best for allowing the audience to draw

« Guide your audience to conclusions their own conclusions based on the data
or point out relationships presented

- Created manually for one specific « |deal for understanding data at a glance
dataset or goal « Often “refreshed” to present the same

points of interest with new data (e.g.,

monthly, quarterly, annually)
19



When to use which

Infographics: Data Visualizations:

« Use graphics and other visual « Use multiple types of charts
metaphors to drive readers to a « Data-centered, used for people to get a
conclusion higher-level look at information

« Enables decision-makers to see numbers

» Topic-centered, used to help : , _
visually so they can identify concepts and

audiences comprehend data

trends
* Are “one-and-done” rather than
“refreshable”
When to use: When to use:
« Marketing Content « Data Dashboards
« Case Studies « Scheduled Reporting

« Summary Insights « Some online options include interactivity 20



Types of Charts to Consider
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Quick Shape Fill How-to:

SAMPLE

CATEGORY 1
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Types of Infographics
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Mixed Charts

Best used when you
want to communicate
many statistics, facts
and figures to your
audience.

Infographic will use
different types of charts
and graphs.

Examples in HMIS
Adminland: PIT
Summary, Data Quality
Improvements

Source
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https://mymodernmet.com/wp/wp-content/uploads/2017/02/Millenials-Infographic-HD.jpg

Source
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https://www.dailyinfographic.com/snakebites-in-family-pets-infographic

Information or List

* Uses mostly text and does not rely
heavily on graphs or charts.

» Information is enhanced by color
scheme and icons, creating a visual
path for consuming the information.

 Examples in HMIS Adminland: PIT
volunteer checklist, New User
Onboarding checklist

Source 27


https://mymodernmet.com/wp/wp-content/uploads/2017/02/Cool-Infographics-15-HD.png

Source

Source

28


https://venngage.com/blog/infographic-templates-free/
https://venngage.com/blog/infographic-templates-free/

Timeline

Use this type of infographic when
you want to tell a story over time.

Best used to tell a story that is in
chronological order.

Examples in HMIS Adminland:
History of the PIT

Source
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https://mymodernmet.com/30-cool-infographics/

Source
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https://mymodernmet.com/wp/wp-content/uploads/2017/02/Cool-Infographics-3-HD.jpg

